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hile the Internet may still be taboo for investors,
patients apparently find the Web a great source for health
information. In fact, a recent survey suggests that many
patients feel the Web is a more trustworthy source for 

medical knowledge than other news sources.
The survey, which may be somewhat skewed since it was

conducted on-line, found that 42 percent of 991 respondents trusted
health information they found on the Internet, compared to 16 percent
who said they trusted information from other media sources. Over two-
thirds (65 percent) of respondents said they conduct their own Internet
research before and after physician visits. 

The findings remind dermatologists and other physicians of the need to
ramp up patient education. After all, while patients may trust what they find
on the Internet, there’s no denying that plenty of sites promulgate bogus
medical claims, usually with an eye toward selling a product or service.

It’s interesting to note that more than 85 percent of patients view at
least two or more websites when browsing for health information—upping
the chances of finding reliable information. And about a third of respon-
dents said they seek information on medications directly from pharmaceu-
tical manufacturers’ sites. Still, your patients could “learn” online that 
sunlight is good, chocolate causes acne, and a top-secret botanical salve
actually cures psoriasis. 

You can’t anticipate all the unreliable sites your patients may visit, but
be proactive and recommend sites you trust. Professional and patient asso-
ciation sites (such as the AAD: aad.org; The National Psoriasis
Foundation: psoriasis.org; or National Rosacea Society: rosacea.org) are
good bets. The leading pharmaceutical companies in dermatology all have
useful websites. Corporate sites are useful, but product-specific sites—if
you know them—are better. If you don’t know a product site, don’t guess;
unscrupulous vendors use alternative spellings or suffixes (.net vs. .com,
for example) to promote their own knock-offs or related products. 

When it comes to your own on-line research, don’t forget that 
practicaldermatology.com is up and running with an archive of articles
beginning with January 2005. You can change your address or request a
subscription at the site. You can also submit a letter to the editor on-line. 
I encourage you to drop a line to tell us what you think about Practical
Dermatology and let us know what we can do better. Better yet, stop by
Booth 1608 at Academy ’05 later this month, and share your thoughts
with us there. 

Survey conducted by Nielsen/Net Ratings, sponsored by Medical Broadcasting Company.

Paul Winnington, 
Editor-in-Chief
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